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UL is the most thorough, knowledgeable and high quality safety certification firm in

the world. But over the last five years was facing growing competition from cheaper,
faster competitors in the global marketplace, and diminishing brand awareness from
manufacturers, retailers and ultimately the younger public. The new brand needed to:

Revamp and revitalize a 90-year-old brand

Address uncontrolled formats, multiple communication styles and nomenclatures
at over 20 worldwide offices

Be global in application

Move UL to the top of the market as the leader in its industry

Initial Interviews with marketing staff, employees, customers and industry peers

Working with multiple UL offices and types of projects, compiled a series of brand
inconsistencies and conflicts to resolve

From supplied rough formats, developed tight, usable documents for hundreds of
communications from low end to high end, from print to web to advertising to display

Created the first major change to UL master brand in 90 years, became the precursor
for the final new brand

Created a concise, simple to apply color palette — introduced yellow, a prime safety
color, as one of four corporate colors

Introduced ‘people, their customers’, as an image requisite to their branded materials

Created actionable guidelines for applying the new brand to multiple formats

By developing redesign solutions for real-life UL communications, projects were
completed at the same time that brand development and implementation issues
were resolved

Over two-year period BDi has become the preferred “agency of record” for UL,
developing branded communications, advertising, web and exhibit promotions for
national and international offices, services, and corporate communications

UL internal brand manager could rely on BDi to accurately and effectively apply
the brand to communications projects unforeseen by original brand developers
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